In less than a year, NFTs have changed the landscape of art,
yet they remain a puzzle to many. Tom Seymour looks
at their staying power in the market
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IN WINE, WE FIND LIFE

In wine we seek truth, craft and the passion of discovery.
In life, we seek to build a community connected by a love for
wine and wine culture. We are Maze Row Wine Merchant.
We inspire a culture of fine wine discovery, a life that talks of
people and their sense of place, of truth, craft and endeavor.
An enriching journey, encompassing heritage, terroir, culture
and philosophy. Through our curation of wines, stories and
immersive experiences, we share the best of life with the
adventurers, the bon vivants, the passionate connoisseurs.

MAZE ROW

WINE MERCHANT

here are some wines — Clos du Mesnil, Grange, Monfortino
— that, when said, instantly evoke the estates that produce
them; no additional words are necessary. You wouldn’t say
“Krug Clos du Mesnil,” any more than you would say “Nike
Air Jordans” — you would just say “Air Jordans” (or, more
likely, “Jordans”); the fact Nike makes those shoes —and Krug
makes that wine — is implied. In the wake of a shared culture,
sometimes the language we once used to describe something
becomes superfluous.

Clearly, these are rare examples. Every winery in the world seeks to be
defined by a singular bottle that transcends the maker. But, while not all
wines have that broad cultural awareness, all good estates make these
kinds of wines. We call them “halo wines” — calling card expressions
that define the artistry of the estate.

Halo wines function just like their metaphorical namesake: shiny
pieces of light, hovering above, and yet inextricably linked. So, if you
know of Conterno’s famed halo wine, Monfortino, you might seek out
Conterno’s other wines. It makes perfect sense. They are bathed in the
glow of an iconic expression.

But halo wines do not need to be as unattainably rare as Clos du
Mesnil or Monfortino (or a pair of vintage Jordans, for that matter). Any
wine that reflects an estate through its singularity is a halo wine. Most
often these come from very specific vineyards, made with incredible
care, and are always susceptible to the vagaries of vintage. In a way, it’s
this uncertainty that separates a halo wine from the rest of an estate’s
offerings; the winemaker isn’t seeking to show consistency of craft here,
but rather attempting to capture a moment, a season, a piece of land.

How about that for irony?¢ A winery defined by the inherently variable.
But, at the heart of that contradiction is the soul of wine. At their best,
wines are not products — they’re living things, reflections, messages
from a specific place and time. Of course, a winemaker’s stamp will
always come through (even the lack of intervention is, itself, a winemak-
ing choice), but that quixotic attempt to bottle the ineffable is why so
many of us love wine. We don’t always seek consistency; we look to be
surprised, challenged, even moved by a great bottle of wine. The best
wines can be both utterly unique, and yet, at the same time, unmistakable.

And what does all this get you, the drinker, in the end¢ A moment
of repose, perhaps, a thought; or even better, the absence of thought
in the glow of something exceptional. But more likely, it will be a bottle
with friends, family, colleagues; a totem upon which we gently lay our
humanity; perhaps even a shared culture, where language becomes
superfluous. Halo wines indeed; those shiny pieces of light, inextrica-
bly linked to both winemaker and wine drinker, a connection from one
place-and-time to your place-and-time.




hree cartoons of mutant monkeys, laser
beams firing from their eyes, appeared
on the screen behind the auctioneer
at Christie’s London last October.
“Remarkable, aren’t they,” said the
man with the gavel. The works certainly
seemed remarkable — though few in
the room would vouch for their artistic
beauty. The apes couldn’t be touched, existing
only in what is now known as the metaverse.
They were minted in September, meaning they
came into being less than a month before they
were put on auction.

The apes are the first non-fungible token, or
NFT, to come to auction in Europe. Six months
earlier in March, Christie’s New York grabbed
many a headline when the digital artist Bee-
ple sold an NFT of his combined work for a
whopping $69.3 million. The year also saw NFT
receive the Collins Dictionary “Word of the
Year” —in language, the usage was up by 11,000
percent from the previous year.

Back at Christie’s London, a discreet young
man sat at the back of the auction room, raised
his arm and with one bid secured the triptych
of apes for circa $1 million (the price realized
was at £982,500). The buyer was identified as
the Bulgarian crypto investor Kosta Kantchev.
The NFT was from the series “Mutant Ape Yacht
Club,” a variation of the “Bored Ape Yacht
Club,” a viral craze created by Yuga Labs, an
anonymous collective managed by Hollywood
talent agent and manager to Madonna and U2,
Guy Oseary. Now, approximately 10,000 apes
exist as NFTs. In August 2021, they collectively
traded to the tune of $132.2 million.

It’s difficult to imagine a comparable event in
wine. An unknown millennial investor, perhaps,
spending fortunes on a vineyard in a region of
the world unheralded for its viticulture, growing
unknown grapes and with a currency no one’s
ever heard of. And yet, whilst the investor owns
the wine, he’s letting everyone else drink it.

NFTs are a way of proving you own a digital
thing. Proof comes via a unique line of source
code locked to a blockchain, a type of public
ledger for those who trade in cryptocurrency.
If digital materials — an image, meme, gif or a
video, for example — are minted as an NFT, it
then can be owned and traded from one person
to the next, even as derivatives are freely viewed,
copied and shared across the internet, like any
digital creation.

NFTs are generational. They are the creation
and preserve of an age group raised on video
games and internet culture and who make little
distinction between the real and the virtual.
For them, there is little difference in owning a
painting in a frame hung on a wall, or a bunch
of pixels on the net.

GENERATION GAMES

“NFTs represent a generational shift for how
artists can connect with a new collector com-
munity,” says Marc Hartog, chief executive of
ART3.io, a new NFT platform for contemporary
photographers from the team behind British
Journal of Photography magazine.

For those on the older, more traditional, side
of the divide, NFTs are a firework; a fad that has
suddenly exploded, is dominating everyone’s
attention, but will fade into nothing but wasted

Three NFT works by Yuga Labs: “Bored
Ape Yacht Club #4418”, “Mutant Ape Yacht
Club #18836”, “Mutant Ape Yacht Club
#18837” in auction at Christie’s London.
©Yuga Labs at Christie’s Images Ltd. 2022

money and energy. On the new side though,
NFTs are a coming force, the new mainstay
of the art market. And those brave enough to
invest are stealing a march on yesterday’s art
buying elite.

NTFs offer young collectors a chance to buy
work of artists who are recognizable to their
own generation. They do so with decentralized
currencies and ownership models that older
collectors do not use, do not trust and don’t
really understand.

Yet many artists are still struggling to work
out how to get involved with this new market.
“There is no art gallery show equivalent for NFTs
today,” says Bret Kinsella, co-founder of the
Niftorian NFT Artist Accelerator, a program
designed to teach non-tech artists to create
and sell NFTs of their work. “We created Nifto-
rian to help educate artists on the NFT project
lifecycle and get new artwork to market.” He
adds, “It can be like exploring a foreign territory
without a map.”

There are further issues to work out. Chiefly,
trading with cryptocurrency, and buying digital
artworks currently is not an environmentally
ethical pursuit because of its energy consump-
tion. Bitcoin, the world’s most-used cryptocur-
rency, has a larger energy footprint than the
country of, say, Argentina. The UK newspaper,
The Guardian, recently reported that the sale
of 303 editions of the pop-star Grimes Earth
NFT, which involved BitCoin, “used the same
electrical power as the average EU resident
would in 33 years.”

The technology remains opaque and
unfriendly to those lacking a degree in computer

“Edition365,” curated by ART3.io and

New Art City, is an NFT collection from
2020/21, the first year of the pandemic: 365
days captured through 365 photographs
opensea.io/collection/edition365

Previous page: Claudia Fuggetti’s “Héxis”,
this page: “Tormented” by Akani and
Yu-Chen Chiu’s “Separated, Together: 3.
Prospect Heights, Brooklyn, NY, 20207
©Claudia Fuggetti, Akani, Yu-Chen Chiu

science. Platforms such as OpenSea and
Ethereum may have received plenty of media
coverage, but not many of us, in practice, could
easily navigate them in their current form.
Platforms such as Niftorian are launching
with this issue in mind. “The program helps
artists define a strategy for their NFT launch,”
Kinsella explains. “We provide them with the
latest data and education about the market and
give them information about the mechanics
associated with each launch.” Doing this alone
right now is not easy, he acknowledges. “There
are multidisciplinary requirements. It takes a
village to launch a sustainable NFT project.”
There are signs the environmental costs
of the new technology will improve. Palm, an
emerging blockchain ecosystem used by high
profile artists such as Damien Hirst, claims it
cuts minting costs and emission — the so-called
“gas fees”— by more than 99.9 percent. As the
gold rush continues and the technology evolves,
more efficient, environmentally viable and user-
friendly platforms are starting to emerge.
“The impact of early blockchain technol-
ogy is currently extremely detrimental to the
environment,” says Hartog of NFT’s carbon
footprint. ART3.io, he believes, functions on the
most sustainable platforms available, noting,
“We hope others will follow the same footsteps.”
But one thing is becoming clear. Those who
hope NFTs are a firework event might be engag-
ing in wishful thinking. Yuga Labs’ algorithmic
apes with their mournful stares may look absurd
alongside paintings by David Hockney and Peter
Doig or Jean-Michel Basquiat. Yet, they may well
be here to stay.



THE NFT LOWDOWN

Nikki Meftah, co-founder
of Emergeast, on what’s hot
on the NFT art scene

Emergeast was founded in 2014 as a digital-only art gallery. Nikki Meftah
and Dima Abdulkader, friends and colleagues with a shared passion for
art, had a clear vision from the start: to champion emerging and mid-
career artists from the Middle East and North Africa, and to help make art
collecting available to a wider community. The gallery now houses more
than 75 artists, with 12 official representations. Meftah and Abdulkader
offer art consultancy services, curates corporate and private collections
and helps place emerging artists in established galleries. And, not sur-
prisingly, Emergeast is finding itself ever more immersed in the world of
NFTs. Meftah reveals who she’s been viewing.

BEEPLE

“Mike Winkelmann, or Beeple, a graphic designer from Charleston, South
Carolina, is the artist to blow the NFT space up: one of his first NFTs sold
for $6.7 million in February 2021. For a trade of that scale — for art that
doesn’t physically exist —was a big, destabilizing moment for the traditional
art world. He’s now one of the top three most valuable living artists. Any
investment in his work would be good business | think.”

MAD DOG JONES

“Mad Dog Jones, a Canadian artist whose real name is Michah Dowbak,
is really fascinating; one of the few artists exploring the liminal space
between digital and physical art, and blurring the line between NFTs
and traditional art. His series, “REPLICATOR”, which sold at Phillips
auction house for $4.1 million, is the world’s first self-replicating NFT — a
machine-learning creation that has the ability to independently generate
new and unique NFTs, and does so every 28 days.”

ALI SABET

“Ali Sabet, an Iranian-American artist who hails from California, worked
as an art director in advertising for most of his career, painting in his own
time as a personal form of expression. He is now the world’s top-selling
NFT artist on the KnownOrigin platform and has traded more than
1000ETH worth of NFTs alone on OpenSea. He is especially known for
his Pixopop characters, beautiful, painterly depictions of female forms
with signature long lashes. Although he’s an American of Middle Eastern
heritage, he has a huge following in the Far East, the most buoyant region
of the global art market.”

Ali Sabet’s “Dream Waves” (2021), Emergeast. ©Ali Sabet

NFT PAIRING

NFTs can be applied to anything from art to
sneakers and sushi. Nike recently bought a
virtual shoe company to mint virtual sneak-
ers, while “NBA Top Shot” is a dedicated mar-
ketplace created by the basketball league for
trading video highlights of its players. The wine
world, too, appears to be flirting with the NFT
game. Since all information on the blockchain is
up for inspection, wineries have been using the
system for over a decade to secure the authen-
ticity of certain bottles.

Now, entrepreneurial winemakers are look-
ing to NFTs to market and promote their wines
beyond their regular customer base. In Spain’s
Castillay Ledn region, for example, Maquina y
Tabla is using the blockchain for transparency,
as a guarantor that the winery is 100 percent
sustainable. Last April, Yao Family, the Napa
winery owned by former NBA star Yao Ming,
auctioned a bottle of its “The Chop” Cabernet
Sauvignon alongside a limited-edition NFT.

Meanwhile, during the height of the pan-
demic, Flavien Darius Pommier of Chateau Dar-
ius in Saint-Emilion, Bordeaux, began exploring
NFTs as a way of bringing his wines to a larger
audience. He put the label on the BakerySwap
platform, linking the purchase of the NFT to a
physical wine bottle that buyers could redeem
immediately, or collect physically once the pan-
demic restrictions were lifted.

There is, of course, the volatile nature of
crypto to consider, which at one point pushed
the price of the Chateau Darius NFTs above
that of the actual wines. But despite the risks,
the winery is keen to invest in NFTs and build
a limited collection for each vintage.

©Chateau Darius



Elena Helfrecht’s “29.10.2020 14:25 ‘ The colored stickers on Hannah Norton’s
Goodbye” as part of “Edition365”. “End Of The Day” illustrate the different
©Elena Helfrecht | emotions experienced during the pandemic.

©Hannah Norton
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For “Edition365” Giodi Messi’s “No Justice, No

Peace (2020)” depicts the BLM protests in London.

Says the a “Regardless of where this was
tured, the relevance of this im

©Giodi Messi

Let’s start with the basics. Numerous crypto-
currency applications are readily available on
Apple or Android. Certain apps — chief among
them BitPay, Bither and Unstoppable — are
designed specifically for new and inexperi-
enced crypto traders, and guide users through
the nuances of gas fees, security protocols and
privacy concerns.

Cryptocurrency exchange apps are also
easily available, allowing users to swap tradi-
tional fiat currencies such as the US dollar for
their chosen cryptocurrency. Many increasingly
accept Apple Pay.

Choosing a platform will depend on personal
priorities. Some offer better insurance packages.
Others are cheaper, more user or eco-friendly or
provide customers with better security software.
Some are built for those looking to dip their toe
in this new market, while others cater for the
committed NFT entrepreneur.

Once set up as a crypto investor, users can
buy a non-fungible token on a blockchain, a
transparent and impossible to manipulate digital
ledger that acts as public proof of ownership. All
buyers need do is work out which digital artist
is worthy of their crypto. For that, the age-old
skills apply: research, accumulative knowledge,
a touch of taste and the skill to spot talent.



PIEROPAN
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Pieropan ranks among ltaly’s greatest
producers of white wines, bottling definitive
expressions of Soave Classico.
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